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Plain Packaging … the final step? 

• Plain packaging is arguably the final step short of making a 
product illegal 

• In Australia there are also calls from the health lobby / anti-
alcohol lobby for: 

– Mandatory label warnings 

– Advertising and Marketing bans 

– Challenges to the industry backed ABAC self regulatory 
scheme 

– Sport and major event sponsorship bans 

– Price intervention for health based reasons rather than 
revenue raising (minimum unit pricing or tax change / 
increase) 

– Increasing the minimum drinking age (from 18 to 25) 

– Liquor licensing challenges (on and off premise) 

AND plain packaging for alcohol is on their agenda 

• Their underlying assumption – reduced consumption will cure 
all alcohol problems 

• Our social licence – that is, the grant by the community to 
exist and for our products to form part of people’s lives – is 
at risk 
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Health Lobby – Who are they?  

• The health lobby or anti-alcohol lobby is a group of aligned 
organisations focused on reducing the harms caused by 
alcohol (and tobacco and other products like junk food / 
sugar / salt) 

• Guided by work done by UN and WHO on non communicable 
diseases or social diseases (like cancer, diabetes and heart 
disease).   

• Health lobby in Australia includes medical associations, 
charities and not for profit associations.  They have close ties 
to health departments at State and Federal level and to the 
health editors and journalists nationally. 

• The health lobby is synonymous with anti-alcohol (although 
some members of the anti-alcohol lobby have concerns 
beyond health – religion, impact on children) 

• They are well organised, well funded (predominantly by 
Government grants and research funds) and passionate. 
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Health Lobby in Australia –what are they 
concerned about? 

 

• Overall levels of consumption of alcohol within society 

• Harmful levels of consumption by at risk groups (young, 
indigenous, pregnant women)  

• Link to rise in non-communicable diseases and corresponding 
strain on State and Federal Government health budgets  

• Australian Drinking culture and binge drinking 

• Negative community impacts from excessive consumption 

– Hospital admissions – Saturday nights in major cities 

– Road fatalities 

– Violence linked to alcohol 

• What they ignore and which is hard to value is the essence of 
moderate consumption – the intangible improvement to our 
lives and social interactions from moderate consumption.   
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Health Lobby –what are they concerned 
about? Some thoughts … 

• Overall levels of consumption of alcohol within society We should be 
focused on harmful consumption, not the absolute level of 
consumption.  Reducing consumption will not reduce harmful 
consumption. 

• Harmful levels of consumption by at risk groups (young, indigenous, 
pregnant women) Policy and actions should target these issues. 

• Link to rise in non-communicable diseases and corresponding strain on 
State and Federal Government health budgets Policy should be based on 
sound science and not catchy lines for the media like “wine is 
cheaper than bottled water”.  Links in studies to alcohol need to be 
separated from other issues like tobacco, diet, lack of exercise and 
genetics. 

• Australian drinking culture and binge drinking Despite the headlines and 
damning images this is not reason alone to justify most of the 
restrictions being suggested.  Education will lead to cultural 
change.  Existing laws should be enforced. 

• Negative community impacts from excessive consumption 

– Hospital admissions – Saturday nights in major cities 

– Road fatalities 

– Violence linked to alcohol 

Policies and laws should target these negative impacts on society 
and the drinking behaviours that lead to them.  Education and 
targeted policy rather blanket solutions. 
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What is our approach? 

• Accept as an industry / company that when mis-used our products can 
cause harm and seek to reduce the mis-use of our products 

• Be clear about what we believe – that alcohol consumption that does 
not directly negatively impact others is a matter of personal choice 
and that choice should be educated and informed 

• Specific actions we have taken – 

– Adopted principles regarding responsible consumption and embed 
in the business DNA 

– Adopted global policies on advertising and social media (based on 
highest standard globally) 

– Support organisations dedicated to improving consumer 
awareness (including Drinkaware and Drinkwise) 

• Hold the health lobby to a high standard of accuracy and challenge 
and engage where appropriate 

• Influence opinion where we can and ensure there is a balanced debate 

– Eg minimum unit pricing and impact on low income consumers 
and the growers 

• Work through the Winemakers Federation of Australian to ensure that 
the wine industry has a clear position 
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Final thoughts … 

• Don’t be naïve –wine is alcohol and does 
not have a special place in the eyes of 
the health lobby or regulators  

• The alcohol industry (suppliers, 
producers and retailers) are not united –
the wine industry must accept this and 
take an active role to protect our 
product and its place in society 

• This is a global trend and will impact ALL 
markets 


